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Audiense & GWI

What does the integration consist of:

It is a bridge between both tools, where an ece

audience created in Audiense will be
ported to a GWI audience by matching

relevant attributes that define this . |

audience.

PeanutButterCo: Brand Analysis Actions v

Segments distribution
Bea a0 love 7% food 6% lfe 5% mom 4% lover 4% fitness 3%

Four main steps:

wife 3% new 2% famiy 2% music 2%

1. Create your insights report ceso) © @ @ | :
2. Create a GWI audience from the ”4 ..'.. : Bwite e Gt
full audience or any segments in .*e o2
your report (In the audience 00g®, o
breakdown page) o 9. OF
3. View the audience blueprint 4‘4 ® | (ammousnes) ':: '
created in GWI (Shared ‘o AN
audiences) E. °.
4.  Editthe audience in GWI by saving e View more et >

the audience as new.
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.. Opening a report for the first time

Get a first glance at your full audience & segments

Click on ‘See all segments’ to go to the ece
Audience Breakdown page (), Aol 8
Insights > PeanutButterCo Brand Analysis.
PeanutButterCo Brand Analysis Interconnectivity
Actions v

Full audience

40 422 members

Top Brands Segments

() @ :

Whole Foods  Starbucks Coffee ~ Food Network

Demographics

Female 18-24 years old United States of Market
America
See all brands

Top Influencers

| 4. .

5] f
English New York City Shopping Peanut Butter &  Ellen DeGeneres Kohl's
Co.

See all influencers

a Gal).’. o
@ runner, running’ P @ fitness, trainer

® food, chef )

Top content sources

Love Food Life ‘ @ A
Oprah Winfrey The New York Amazon
Times, See all segments -

See all demographics See all sources
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() send your audiences to GWI

Audience Breakdown View - Full audience

PeanutButterCo Brand Analysis Interconnectivity

Full audience SRR Find the Full Audience Actions button on
s the top right!

PeanutButterCo Brand Analysis

Segmentsdistibution ; Shareirepoit Click on Create audience in GWI

t ph shows t my your com Read more love 7% food 6% life 5%

wife 3% new 2% ()5 Download report

Export all members

.
' 4+ @
food, chef & y . A S 1 ‘ Peanut Whol 4 See audience members
=R Pt Whoe s
e . £ Butter & Co. Foods g
S

@ vegan, dietitian Market See audience definition
[ ]

X Add these report members to an

3 .
L . .. . . #giveaway #bb24 #sweepstal » audience in Connect

= . [ ] #funkopop  #wweraw  #thereni
. ° - (%) Track audience on Pulsar

£ Age 18-2 Create audience in GWI
@ fitness, trainer &
L)
.

.
= °
. i , trai
° L J @® Gender Fem
° . * Download targeting pack
Country Unite

: 5 Interests Shol , -
nyc & Download affinity interests

View m View more details -




Creating an audience in GWI based on

a Segment

Segment Cards

As you scroll down on the Audience
Breakdown page, you can select the

segment you want to create an audience

from via the Actions button.

Select Create an audience in GWI

Segments

artist, nyc Actions v food, chef Actions v vegan, dietitian

Edit

\ media 2%
Add these segment members to an 18.47%
audience in Connect

social 2%
business 2%
Create a report with these segment

members

See segment members ’

Dr. Love Dita Von

Apatow == Teese

Export segment members

) Track segment on Pulsar
#bb24  #houseofthedragon

Create audience in GWI

] —

Download targeting pack

Age
Download affinity interests Gender c
Countries
ﬂf Delete
Interests

View more details - View more details =

8]

Serious

Eats

recipes 5%
cook 3%

wine 3%

o @

SAVEUR HuffPost

-~

12.53%
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Actions v

gluten 4%
organic 4%

gluten free 4%

Taste

#theringsofpower  #hurricaneian

#dodgers

Age
Gender

Countries

Interests

View more details —>

W e
VegNews Daiya So
Foods Delicious

#bb24

Age
Gender

Countries

Interests

#ZANT 2022 #vegan

View more details =
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) creating an audience in GWI

This message appedrs, where you will get m SRR FGUCTISS RS e Ao et
X

a view of the attributes that have been ; : .
' © v Create this audience in GWI ©®
matched in GWI.

% of this attribute for this audience in the Insights report

a
Attributes — Attributes
Country I 5206 Country » Spain
The 5 attributes translated and sent
. .. . Age B 27 Age (Groups) » 25 to 34
to GWI to match their profiling points:
1 Age Interest Society » Work Il 46.00% No match was found
2. Gender
3. COUDU‘Y Influencer @nytimes W 357 News Services: Engagement » The New York Times
4. Interests
5.

Affinities (brands)

Cancel
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) creating an audience in GWI

Get ready to be redirected to your GWI
account.

The audience is ready in GWI!

*Make sure you are logged in!

Find this audience created in GWI.
You will be able to edit it in GWI if needed.

View audience in GWI




Finding your Audience in GWI

The integration should automatically take ooe

GWI.  dbCharts 72 Audiences [ Crosstabs 23 Dashboards

you to Shared Audiences, where you will
find your newly created audience at the
top of your audience list.

Q  Search audiences

Name

PeanutButterCo Brand Analysis

Disney Affinity - disney, parks - paris, disneyland paris

[ <2 TNL France - Affinity - 04 - EDM die hard ]

2. Netflix - fc, &

-2 ages + germany - software, sap

<2 Netflix - insta, snapchat - fun, lives

“2 F1UK

1]
z

Insights

22 My Audiences

= Data Set: All

Audiences

+2 Shared

GWI Core

GWI Core

= GWI Core

GWI Core

= GWI Core

GWI Core

GWI Core

GWI Audiences

Q Search

11 Sortby Recently edited

Date created

8Dec 2022

30 Nov 2022

24 Nov 2022

22 Nov 2022

16 Nov 2022
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@ Nosanar @)

Create new audience +

Last updated

12 Jan 2023

12 Jan 2023

8Dec 2022 :
30 Nov 2022 H
24 Nov 2022 :
22 Nov 2022 :

16 Nov 2022 :



() Viewing your shared audiences

Access the audience blueprint sent from Audiense

You can view the attributes that have been

matched in more detail.

Save your audience and access it under

My Audiences.

GWI.  dbCharts /A Audiences B Crosstabs 23 Dashboards

< FIUK
Include
Personal Interests » Playing sport
OR Personal Interests » Watching sport
|
AND
I
Include
Health, Fitness & Beauty Interests » Playing sport
OR Health, Fitness & Beauty Interests » Watching sport
|
AND
I
Include

Sports & Sporting Activities » Rugby » Play / Take Part In

Audiences

audiense:

@ Need heip? o



audiense:

Access your saved audience in GWI

My Audiences

Now you can review and modify if
needed! You will be able to remove
or add groups, as well as attributes
to add profiling points to this
audience.

We recommend an audience
sample size of 100+. Don't forget to
click on Save audience at the
bottom!

Check out the next slide for our
strategic video or step-by-step
demo to go beyond these steps in
GWI. Dive deeper to view your
audience’s survey responses for
specific topics and touchpoints.

e0e

GWI.  dbCharts /A Audiences ) Crosstabs 83 Dashboards Insights Q Ssearch @ Neeanerr @Y

< Flrenamed -~ ~ [2) Save audience (&} Save as new View persona card ~  Push to ad platform
2= Datasets GWI Core @ Waves Q3 2022, Q2 2022, Q12022, Q4 2021 o £ Locations All @

Quickly add: | (® Gaming Franchises® +  (® Age (Groups) + (® Personal Interests + (3 Country +  ( Music Genres* +  +

(0]

(0 L0 e D e

sample size is 16,110

OR Personal Interests » Playing sport X respondents out of 391456
OR Personal Interests » Watching sport X
This represents approximately
Adil mans ateributes + 94.35M real-world people
and accounts for
m on 3.6% of the population
for the selected waves and locations.
E Include + m LUYRAN of these attributes Datapoints 2/11 » }
Breakdown by waves
OR Health, Fitness & Beauty Interests » Playing sport X I I I
OR Health, Fitness & Beauty Interests » Watching sport X l
4007 4361 4326 3,716
Add more attributes + Q322 Q222 Q122 Q421

[CFY TR | 5 Save audience B Waves breakdown
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() Resources

audiense: + GWI.

Strategic Irution Guide

Interactive step-by-step demo How-to (Video) Complete blog: Integration value & use cases

How to use the integration & more Practitioner/user video Use cases and more...
actions in GWI to identify survey
insights for your audience

Note: to request this Integration, please contact your Account Manager or

email opsteam@audiense.com °


mailto:opsteam@audiense.com
https://audiense.navattic.com/gwidemo
https://audienseco.wistia.com/medias/qypxdhr1ff
https://audiense.navattic.com/gwidemo
https://resources.audiense.com/blog/audiense-and-gwi-integration-how-to-enhance-your-audience-intelligence-by-combining-social-survey-data
https://audienseco.wistia.com/medias/qypxdhr1ff
https://resources.audiense.com/blog/audiense-and-gwi-integration-how-to-enhance-your-audience-intelligence-by-combining-social-survey-data
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Thank you!

*If you need support or have feedback, please contact our Product team -
productrequest@audiense.com



mailto:productfeedback@audiense.com

